	PRODUCT MARKET STUDY:  GOLF BALLS
Date: December 2004


1.0
Market: Republic of Korea (ROK)
2.0
Definition Of Products
	HS CODE
	ITEM DESCRIPTION

	9506.32.0000


	Golf balls




3.0
Purpose Of The PMS
The purpose of this report is to promote Malaysian golf balls for Korean market by evaluating current status of local market and to provide relevant information to Malaysian exporters of golf balls for penetrating Korean market.    
4.0
ROK’s Imports
· In 2003, ROK’s imports of golf balls (HS Code: 9506.32.0000) amounted to US$14.38 million, up 1.1 percent compared with 2002.  Meanwhile, during the first six months of 2004, ROK’s imports of golf balls recorded US$8.67 million, showing a robust growth of 51.1 percent from the same period of 2003. This was attributed to increase demand of local market as public interest increase in golf, considering golfing is a necessary activity to develop their business relationships. Meanwhile, Korea’s famous golf stars such as Seri Pak or Grace Park made more students to learn golfing.  

· In 2003, major three foreign suppliers of golf balls for Korean market were USA, Japan, and PRC, accounting for 88.49 percent of the total golf ball imports in Korea. Malaysia ranked the 5th with the amount of US$ 0.50 million, accounting for 3.46 percent market share in Korea. 

· During the first six months of 2004, ROK’s top three import sources of golf balls were USA, Japan, and PRC, accounting for 90.45 percent in 
the total imports of golf balls. Malaysia saw a huge growth of 563.2 percent from the corresponding period of 2003. Malaysia ranked the 4th with the amount of US$0.29 million, replacing Indonesia with the 
difference of US$ 70,000. Though the difference was not big enough, it is noteworthy that Malaysia came in the fourth largest supplier for Korean golf ball market.   

Details of ROK’s major import sources of golf balls are as shown in 
Table 1.

Table 1:  ROK’S IMPORTS OF GOLF BALLS FROM MAJOR SOURCES

                                                 (Unit: US$1000, %)

	COUNTRY
	     2004 (1-6)
	       2003
	       2002

	     TOTAL:
	Amount
	*Change
	Amount
	Change
	Amount
	Change

	
	
	** Share
	
	Share
	
	Share

	
	 8,662
	51.1
	14,383
	1.1
	14,229
	12.3

	
	
	100.0
	
	100.0
	
	100.0

	USA
	 4,392
	36.7
	 7,660
	13.1
	 6,775
	21.7

	
	
	50.70
	
	53.26
	
	47.61

	JAPAN
	 2,281
	49.3
	 3,968
	-11.8
	 4,501
	-26.7

	
	
	26.33
	
	27.59
	
	31.63

	PRC
	 1,165
	192.6
	 1,100
	82.8
	  602
	80.1

	
	
	13.45
	
	7.65
	
	4.23

	MALAYSIA
	  292
	563.2
	  497
	-17.4
	  602
	72.6

	
	
	3.37
	
	3.46
	
	4.23

	INDONESIA
	   222
	-30.0
	   810
	-45.2
	 1,479
	581.3

	
	
	2.56
	
	5.63
	
	10.39

	TAIWAN
	   142
	261.6
	    52
	-72.0
	  184
	496.6

	
	
	1.64
	
	0.36
	
	1.29

	HONG KONG
	   103
	150.6
	    58
	120.2
	   26
	391.6

	
	
	1.19
	
	0.40 
	
	0.18

	SINGAPORE
	    34
	134.8
	    28
	901.0
	    3
	68.0

	
	
	0.39
	
	0.19
	
	0.02


* indicates percent change from the previous year.

** shows market share over ROK’s total imports.
Source: Korea International Trade Association (KITA)

5.0
ROK’s Exports
· In 2003, ROK’s exports of golf balls reached US$6.04 million (RM 22.95 million), up 10.7 percent as compared to the previous year. 

· ROK’s top five global destinations for exports of golf balls (HS Code: 9506.32.0000) were USA, Japan, UK, Netherlands, and 
Canada. ROK’s exports to the above five countries occupied 75.2% of its total exports of golf balls. ROK’s dependence on the major five destinations was maintained in the first six months of 2004, taking 74.9% market share.


Details of ROK’s exports of golf balls to major destinations are as
shown in Table 2.
Table 2: ROK’s Exports of Golf Balls to Major Destinations 







(Unit: US$1000, %)

	COUNTRY
	      2004 (1-6)
	        2003
	       2002

	     TOTAL:
	Amount
	Change/Share
	Amount
	Change/Share
	Amount
	Change/Share

	
	6,042
	10.7
	9,452
	-22.7
	12,229
	-25.7

	
	
	100.0
	
	100.0
	
	100.0

	USA
	2,048
	38.0
	2,806
	-25.3
	 3,759
	-29.6

	
	
	33.90
	
	29.69
	
	30.74

	JAPAN
	1,061
	-2.1
	2,391
	-4.2
	 2,495
	-43.6

	
	
	17.56
	
	25.30
	
	20.40

	UK
	 644
	3.6
	1,045
	-23.5
	 1,367
	-34.1

	
	
	10.66
	
	11.06
	
	11.18

	NETHERLANDS
	  421
	12.3
	  622
	6.6
	  583
	6.9

	
	
	6.97
	
	6.58
	
	4.77

	CANADA
	  354
	66.6
	  239
	5.0
	  399
	-40.1

	
	
	5.86
	
	2.53
	
	3.26


Source: Korea International Trade Association (KITA)

6.0
Size And Growth Of The Market
6.1
Korea’s Import of Sports Equipment (HS: 9506)
· Overall, imported sporting equipment (falls into the Korean *HS 9506) is well accepted in the Korean market, particularly golf clubs, skies, and upper-end climbing gods. In 2002, imports of sporting equipment and other sporting goods increased as much as 32 percent, reaching a record US$359 million, compared to US$272 million in 2001. 



*Articles and equipment for general physical exercise, gymnastics, athletics, 

 other sports including table tennis, or outdoor games), not specified or 


 included elsewhere in this chapter; goods used in swimming pools and 


 paddling pools.  

· Based on the market size for 2002, imports accounted for over 40 percent of Korea’s domestic market demand, and the combined share of imports is increasing at the expense of domestic products.

· In 2003, import products of sporting equipment captured a greater share of this market, accounting for 44 percent of the total market. 

· PRC ranked the 1st as a supplier of Korean sporting items imports in 2003, with a 31.9 percent share, followed by Japan (24.8%), USA (16.6%), Taiwan (11.8%), and Italy (2.7%).

Details of ROK’s major import source of sporting equipment are as shown in Table 3.
 Table 3.  ROK’s Major Import Source of Sporting Equipment (HS: 9506)                                                                                  

                                                   (Unit: US$ mil.)

	   Country

 
	         2003
	         2002

	
	    Value
	Growth Rate (%)
	   Value
	Growth Rate (%)

	           Total:
	    439
	  22.0
	  359
	 31.9

	PRC
	    140
	  60.5
	   87
	 39.6

	JAPAN
	    109
	   6.3
	  103
	 57.1 

	USA
	     73
	  55.9
	   47
	-13.6

	TAIWAN
	     52
	  -21.1
	   66
	 39.5

	ITALY
	     12
	   40.1
	    8
	  7.8

	GERMANY
	      7
	   27.2
	    5
	 42.2

	THALIAND
	      5
	  477.5
	    0.9
	 42.9

	MALAYSIA
	      3.4
	  336.1
	    0.8
	 29.7

	ROMANIA
	      3.3
	  363.8
	    0.7
	228.9


 Source: Korea International Trade Association (KITA)

6.1
ROK’s Imports of Golf Equipment
· According to the Korea Customs Service, Korea’s import of golf equipment in 2003 recorded an increase by 14 percent as compared with 2002.  

· By item, import of golf club saw an increase by 17 percent with the amount of US$130.67 million, accounting for 88.2 percent of the total golf item market in Korea. Meanwhile, import of golf balls reached US$12.53 million, declined by 11.88 percent from 2002. Other golf items drop by 9.4 percent, accounting for 3.4 percent of the total golf equipment importation.

Details of ROK’s imports of golf equipment are as shown in Table 4.
     Table 4:  ROK’s Imports of Golf Equipment, 2003 

	Item Classification
	              2003

	
	Amount 

(US$ million)
	% Change

	
	
	Market Share

	Golf Club
	130.67
	+17

	
	
	88.2

	Golf Balls


	12.53


	-11.88

	
	
	8.5

	Other 


	 5.04
	-9.4

	
	
	3.4

	         TOTAL:
	148.17
	+14

	
	
	100.0


            Source: The Sports & Golf Newspaper 

6.3
Industry Prospects on Golf Market in ROK
· According to industry source, over the past decade, ROK’s golf market grew at an annual average rate of 10 percent as Korean consumers increase their spending on sports and other outdoor activities. The key forces driving such a continued growth include Korea’s implementation of a five-day workweek and public consumers’ growing emphasis on health and fitness. 

· As ROK’s major import source of golf equipment, Japanese manufacturers in particular, dominated the Korean golf club market, with almost 80 percent of the market. ROK’s overall demand for imported golf equipment is forecast to grow over the next several years at 20 to 30 percent annually, given Korean’s increased demand for high-end sporting goods equipment. In addition, since few Korean manufacturers produce high-end golfing equipment, foreign suppliers are expected to maintain their strong market position for at least the near future. 

· Within this import pattern, there is a broad range of golf clubs, brands available in the marketplace, ranging from world-class (mostly from Japan and USA) brands, such as Callaway, TailorMade, Honma and Mizuno. Major foreign brands such as Callaway and TailorMade, continue to be highly regarded by many Korean golfers, and demand for them shows no sign of softening.  

· Market growth or consumption of golf balls/golf equipment is closely tied to the golf course construction; currently, 181 golf courses are operating nationwide and 68 golf courses are under construction. For 2004 only, 12 golf courses were newly opened. As at 31 Dec, 2003, the number of visitors to 129 major golf courses recorded 11.73 million golfers, up 5.0 percent as compared with 2002. 
(Source: Korea Golf Course Business Association) 

· In this connection, a report prepared by the Korea Chamber of Commerce, Industry (KCCI) on “Impact of Construction of Golf courses to Korean economy” indicated that Korea needs to construct many more golf courses for the reasons of economic recovery to create employment in construction/sports industry, and to absorb loss of foreign currency resulted from the overseas golf tour of local people. 

7.0
Domestic Production
· Currently, there are several established local manufacturers of golf balls, competing in market share in Korea. They are Volvik, Seoul Nassau, Bigyard Golf, Fantom, and Jandiro. Among them, Volvik, Seoul Nassau, and Fantom have positioned themselves well in export of golf balls to the global market.

· With the development policy for local sports industry, Korean Ministry of Culture and Tourism has appointed the good manufacturers in sports equipment every year since 1991.  According to <2003 Whitepaper on Sports Industry> published by the Ministry of Culture and Tourism, the government has provided loan to the 56 appointees of top quality manufacturers of sports equipment. The loan per year totaled KW 2.0 billion (US$1.82 million) for local manufacturers to facilitate their facility, R&D, and procurement of raw materials. For golf balls, Seoul Nassau and Fantom were appointed as “Top Quality Sports Equipment Manufacturer for 2003.

Details of ROK’s major manufacturers of golf balls are as shown in Table 5.
     Table5:  ROK’s Major Manufacturers of Golf Balls
	Company Name
	Company Profile

	VOLVIC

www.volvik.co.kr
Add: Venice Tower Bldg.,   

     11, Garak-dong, 

     Songpa-gu, Seoul

Tel: 82-2-424-5211

Fax: 82-2-424-5215
	- 1980: Established ILYA Co Ltd

- 1990: Completed development of 3-piece solid golf balls  

- 1996: Completed development of 4-piece solid golf balls

- 1998: Changed company name to VOLVIK INC.

- 1999: Export contract with Dunlop-Slazenger Group (dual 

       core)

*Occupying the biggest share in golf balls of Korean market since 1999.

	BIGYARD GOLF

www.bigyardgolf.co.kr
Add: 368-27, Macheon-dong,

     Songpa-gu, Seoul

Tel: 82-2-403-2121

Fax: 82-2-403-4234
	- 1989: Started business as maker of general products of 

       rubber 

- 1990: Commenced export of golf balls to USA.

- 1994: Acquired ISO 9002 for the first time in golf balls in 

       the world.

- 2000: Established its sales company



	SEOUL NASSAU

www.seoulnassau.co.kr
Add: 56-2, Gayang-dong, Gangseo-gu, Seoul

Tel: 82-2-3474-1786/7

Fax: 82-2-3473-7621
	- 1969: Established “Seoul Chemical Company”, producing 

       tennis balls and golf balls

- 1976: Selected as the official golf ball of KPGA (Korea 

       Professional Golf Association) 

- 1981: Closed “Seoul Chemical Company” and established 

       “Seoul Nassau Co Ltd”

- 1989: Awarded “Export Prize of US$5 million” by the 

       government

- 1995: Appointed as “Top Quality Sports Equipment 

       Manufacturer (for golf balls)” by the Ministry of 

       Culture and Athletics

-2003: Appointed as “Top Quality Sports Equipment 

       Manufacturer (for golf balls)” by the Ministry of 

       Culture and Tourism

 

	FANTOM CO LTD

www.fantom.co.kr
Add: Samhwa Bldg., 144-17, 

     Samsung-dong, 

     Gangnam-gu, Seoul

Tel:  82-2-3451-7840

Fax: 82-2-552-5779
	- 1973: Commenced R&D for golf balls by the name of 

       Dongsung Chemical Co.

- 1977: Developed 1-piece range balls

- 1984: Developed 2-piece balls

- 1986: Selected as the official golf balls for “86 Asian 

       Games”

- 1988: Selected as the official golf balls for “88 Seoul 

       Olympic Games”

- 1992: Changed company name to Fantom

       Selected as “World’s Best” by KOTRA in the golf

       equipment categories

- 1994: Invested for golf balls manufacturing in China 

       (Qingdao Dongsung Golf Co Ltd)

- 1995: Appointed as “Top Quality Sports Equipment 

       Manufacturer (for golf balls)” by the Ministry of 

       Culture and Athletics

- 1999: Selected as the official golf ball of KPGA (Korea 

       Professional Golf Association) 

-2003: Appointed as “Top Quality Sports Equipment 

       Manufacturer (for golf balls)” by the Ministry of 

       Culture and Tourism



	JANDIRO

www.jandiro.co.kr
Add: 875-4, Shinjeong 5-dong,

    Yangcheon-gu, Seoul

Tel:  82-2-2690-9000

Fax:  82-2-2692-4660
	- 1982: Established DAEJIN SHOES MAKING CO

- 1991: Manufactured “Hand-made Golf shoes”

- 1993: Started export of golf shoes on its own brand (Jandiro) to Japan, USA, Taiwan, and Singapore

- 1998: Launched “Jandiro Golf gloves”

- 1999: Launched “Jandiro Golf balls, Golf bags, Golf socks”

*Specialised in golf shoes and golf gloves.


Source: Korea International Trade Association (KITA)

8.0
Consumer Characteristics
· The consumer profile is gradually changing. In its beginnings, golf in Korea was considered as the sport of a privileged class. While the golf game is still associated with the high-income population, construction of new golf courses has led to its expansion in the base of golf players. 

· When making purchasing decisions of golf equipment, general consumers look for brand name, quality in the products and after-sales service. However, as for golf balls, durability and cheaper price are the two most important factors influencing a purchase. Since end users of golf balls are composed of general public or operators of golf practice field or indoor golf courses. 

· Korean golfers are generally very much brand- conscious, and they often prefer to pay for the relatively more expensive, and famous, brands such as Callaway, TailorMade, and Honma, over less well known names. 
· Entering this year, sales of brand new products in golf balls have dropped due to Korea’s economic recession, while widely preferred recycled or used balls.

· Golf balls imported from PRC and Malaysia have a strong presence in the first six months of 2004. 

· According to the industry, the top selling brands in all 3 sub-sectors (clubs, balls, and bags) are of US origin. Callaway, Ping, Top Flite, Wilson and TaylorMade, all of which also manufacture golf bags, dominate the market for golf clubs. 

· Bridgestone, TailorMade, Titleist, Callaway, and Top Flite are best sellers of golf balls. As for local brand, Fantom, Jandiro, Big Yard, and Choice are steady sellers of golf balls. 

9.0
Channels For Sales
· Korean manufacturers, importers, and distributors sell their products mostly through department stores, discount stores, manufacturer-branded exclusive dealer shops (called “Daerijeom” in Korean), and independent sporting goods stores. 

· Recently, online retailers and cable TV shopping networks have become fast-growing avenues for sporting goods sales. As major discount store chains (i.e. E-Mart, Carrefour Korea, Wal-Mart, Home Plus) expand their presence nationwide, they have become another major channel for sporting goods. 

· For upper-end sporting goods, however, conventional outlets like specialty sporting goods shops and department stores are still the principal means through which most of these products are marketed. 

· In Seoul, most sporting goods shops are located in the Dongdaemun (East Gate) Market area and Itaewon district. In Korea, there are, as yet, few significant independent franchise networks specializing in sporting goods. Therefore, most foreign manufacturers sell their products largely through their exclusive importer or distributors, who in turn sell the imports largely through department stores and their affiliated retail shops. 

· Like in the advances markets of the western countries, to build brand image, major competitors heavily conduct marketing and promotion activities, including media, outdoor advertising and public relations like sponsorship. In addition, retailers frequently offer discounts year-round. 

· Industry sources indicate that purchases via the Internet are growing due to the merit of convenience and cheaper price. Major local manufacturers of golf balls and golf equipment are operating their e-shopping malls. Meanwhile, consumers can access several e-commerce sites established for sports equipment including golf balls. Among the e-shopping malls followings are gaining popularity in Korea:

· igolfballs.com (www.igolfballs.com)

· Gold golf     (www.goldgolf.net)

· HANTARO   (www.hantaro.co.kr)

10.0
Import Related Regulations
Other than the certificate of origin, there are no safety restrictions or specific certification necessary for the import golf balls into Korea. 

10.1
Tariff Duty
· The tariff duty for golf balls are set at 8% of the CIF (cost, insurance and freight) value. 

10.2
Regulations
· Under the Export and Import Guideline of the Korea International Trade Association (KITA), golf balls and sporting equipment are subject to the “country of origin” requirement. Per this regulation, the country of origin should be clearly marked in Korean or in English, showing the following:
	    Made in Malaysia




11.0
Documentation Requirements
No other specific requirement than general documentation for importation:
· L/C

· B/L

· Commercial Invoice 

· Packing List (Name of Item, No. of Item, Volume of Item)
12.0
Packing
According to the customer requirement:
13.0
Distribution Channels
· Importer ( Retailer ( Consumer

· Manufacturer ( Retailer (Agent) ( Consumer

· Importer (Retailer) ( Consumer

14.0
Short And Long Term Opportunities For Malaysian Exporters
· As Korea’s per-capita GDP reaches US$10,000, Koreans are increasingly spending more time on leisure activities, including sports, and they are devoting more time and money for outdoor recreation and purchase of related equipment. 

· Another factor that has been encouraging Koreans to do more activities is Korea’s gradual adoption of a five-day workweek, first initiated in the financial and banking sectors, and now being more widely implemented across diverse sectors – both private and public. This will mostly likely become an important growth engine for the sporting goods and other related markets, over the next several years. 

· Industry sources indicate that 14.3 million Koreans (around 30% of the total population) visited a golf course in 2002. While considerably more expensive than other foreign countries such as Southeast Asian countries, most Koreans no longer consider golfing to be a luxury but a rather “necessary” activity; especially one that is a key element in developing or nurturing their business relationships. 

· Accordingly, over the last decade, Korea’s golf equipment market has been growing at an average rate of 10 percent annually. This market currently exceeds an estimated US$1.7 billion, including the golf wear market, which, alone, reached an estimated US$1.25 billion and the golf club market, estimated at US$416 million. 

· ROK’s imports of golf balls from Malaysia accounted for 3.46 percent in 2003 and 3.37 percent for the first six months of 2004. Though the market share of Malaysia saw a decrease as compared to 2003, percent growth in the first half of 2004 registered a huge increase of 563.2%. Likewise, ROK’s imports of golf balls showed an explosive growth in the first half of 2004. This was attributed to increase demand of the local end-users. Trade database of Korea International Trade Association (KITA) shows that NIKE SPORTS KOREA imported golf balls from Malaysia.
· Primary factors for Korean consumers to choose golf balls are durability and cheaper price above the brand. Not like they preferred brand in purchasing golf club and other golf equipment. Since end users of golf balls are composed of general public or operators of golf practice field or indoor golf courses. Additionally, demand for golf ball with special individual logo as promotional gifts for corporate are on the increase.  
· Malaysian exporters of golf balls can expand market share in Korea by product differentiation in durability, focusing on quality rubber and technology on it to satisfy Korean end-users.

15.0
Major Importers & Distributors
According to KITA (Korea International Trade Association), importers of golf balls were consisted of sports equipment dealers, traders, and manufacturers of golf balls.

	Company name
	Contact points

	CALLAWAY GOLF KOREA LTD
	Add: 3Fl., Shinhan Bldg., 80-1, Nonhyeon-dong, Gangnam-gu, Seoul

Tel: 82-2-3218-1900

Attn: Mr. Boezeman Alex Mitchell (President)

Email: cgkseoul@unitel.net
URL: www.callawaygolf.com
Year Established: 1998

	NIKE SPORTS KOREA CO LTD
	Add: 13Fl., Samhwa Bldg., 144-17, Samsung-dong, Gangnam-gu, Seoul

Tel: 82-2-2006-5700

Attn: Mr. KIM Ju Young (Trading Team)

URL: www.nike.co.kr
Year Established: 1990

	DARK HORSE INC
	Add: 986-4, Daechi-dong, Gangnam-gu, Seoul

Tel: 82-2-508-3060

Attn: Mr. CHOI, Woo Soeb (President)

Year Established: 1999

	CHEONG POONG CO LTD
	Add: Rm.1107, Sungwoo Bldg., 51-1, Dohwa-dong,

Mapo-gu, Seoul

Tel: 82-2-703-3399

Attn: Mr. KONG, Byung-so (President)

Email: carbite@lycos.co.kr
Year Established: 1991

	CHUNSHIN CORPORATION
	Add: 3Fl., Sejoong Bldg., 98-2, Yangjae-dong, Seocho-gu, Seoul

Tel: 82-2-574-7433

Attn: Ms. HA, Jeong-hee (President)

Year Established: 1992

	SPORTAC
	Add: Rm.1708, Rosedale Officetel, Suseo-dong, Gangnam-gu, Seoul

Tel: 82-2-3413-2971

Attn: Mr. KIM Dae Bok (President)

Email: poseman@korea.com
Year Established: 2002

	FANTOM CO LTD
	Add: 19Fl., Samhwa Bldg., 144-17, Samsung-dong, Gangnam-gu, Seoul

Tel: 82-2-3451-7840

Fax: 82-2-552-5779

Attn: Mr. PARK, Yang-hwan (President)

URL: www.fantom.co.kr
Year Established: 1993

	SEOUL NASSAU CO LTD
	Add: 56-2, Gayang-dong, Gangseo-gu, Seoul

Tel: 82-2-3474-1786/7

Fax: 82-2-3473-7621

Attn: Mr. SONG, Chul-ho (President)

URL: www.seoulnassau.co.kr
Year Established: 1969

	AMER SPORTS KOREA LTD
	Add: 3Fl, Namdo Bldg., 53-4, Cheongdam-dong, Gangnam-gu, Seoul

Tel: 82-2-545-7348/9

Attn: Mr. Mohan Pothera (President)

Year Established: 1990

	HONMA GOLF WANGDO CO LTD
	Add: 1Fl., Sungwon Bldg., 119-3, Samsung-dong, Gangnam-gu, Seoul

Tel: 82-2-566-7111

Attn: Mr. YOO, Young-yol (President)

Year Established: 1996

	DUCKHWA SPORTS CO LTD
	Add: 81-32, Yeonhui-dong, Seodaemun-gu, Seoul

Tel: 82-2-3143-1288

Attn: Mr. KIM Chang Beom (President)

Email: thshkim@kotis.net
Year Established: 2001

	ASIANA SPORTS CO LTD
	Add: 539-8, Shinsa-dong, Gangnam-gu, Seoul

Tel: 82-2-545-9982

Attn: Mr. HONG Kyung-ho (President)

Email: spyder@anasports.co.kr
Year Established: 1996


Source: Korea International Trade Association (KITA)

16.0
Related Trade Exhibitions In ROK
Two important trade shows are simultaneously held in COEX, Seoul, normally in March. They are the Seoul Int’l Sports and Leisure Exhibition (SPOEX) and the Korea Golf Show. 

16.1
SPOEX 2005 (Seoul Int’l Sports & Leisure Industry Show 2005)
	Time
	9 -12 March, 2005  (4 days)

	Venue
	Atlantic Hall + Convention Hall, COEX

	Scale
	14,004 sq.m.

	Expected exhibitors  
	around 250 companies from 20 countries

	Organizers
	SOSFO (Seoul Olympic Sports Promotion Foundation)

	
	KITA (Korea Int’l Trade Association)

	Contact for application
	SOSFO

Tel:  82-2-410-1543, 1533

Fax: 82-2-410-1629

Attn: Mr. K.S. PARK

Email: spoex@sosfo.or.kr

	
	KITA

Tel:  82-2-6000-5276, 1477

Fax: 82-2-6000-5823/4

Attn: Michelle LEE

Email: spoex@kita.net
URL: www.spoex.com

	Exhibit Products
	i) General Sporting Goods
ii) Sports wear & Sports footwear

iii) Products of Fitness & Health

iv) Indoor Sports

v) Water Sports

vi) Winter Sports

vii) Golf Equipment & Supplies

viii) Sports Services & Facilities




16.2
Korea Golf Show 2005

	Time
	24-27 March, 2005  (4 days)

	Venue
	Pacific Hall, COEX

	Expected exhibitors  
	around 540 booths consisted of 130 exhibitors for 40,000 visitors 

	Organizers
	COEX (Convention and Exhibition)

	
	Mail Economic Daily

	Contact for application
	COEX

Tel:  82-2-6000-1056, 1058

Fax: 82-2-6000-1309

Attn: Mr. HAN, Dong Wook (Manager)

Email: donhan@coex.co.kr
URL: www.kogolf.co.kr

	Exhibit Products
	i) Golf club & balls
ii) Golf wear & gloves, footwear, bags 

iii) Golf courses & facilities

iv) Indoor golf & screen golf system

v) Publication

vi) Golf accessories

vii) E-commerce related to golf equipment


17.0
Related Association/Organisation
	Korea Sporting Goods Industry Association Cooperative (KOSPIA)
	www.kospia.or.kr


	Korea Golf Course Business Association (KGBA)
	www.kgba.co.kr

	Sports & Golf Newspaper
	www.sportgolf.net

	Research Institute of Korea Leisure Industry 
	www.kolec.co.kr

	Sports Industry Network
	www.sportskorea.net

	Korea Institute of Sport Science
	www.ks.sports.re.kr


                       -
 END OF PMS    -

Prepared: December, 2004 
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